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SComsS aims to build bridges between different research cultures, and publishes
high-quality original articles in English, German, French, and Italian. As a general
forum for communication scholarship, the journal is especially interested in
research that crosses disciplinary boundaries.
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Aims and Scope

By virtue of the prevailing multilingualism of both the Editorial Board and the Ad-
visory Board, SComS provides a unique forum for exchange among media and
communication scientists in English, German, French and Italian. As SComS is
based in Switzerland at the German-, French- and ltalian-speaking intersections of
the world, the journal’s mission is to showcase the developments in communica-
tion sciences in these language areas. Also, with a multidisciplinary approach to
communication sciences that is quite unigue and typical of SComS the journal is
becoming a home to different traditions, disciplines, contexts and methodologies,
all dealing with communication in its different facets.

Peer Review Process

SComS uses double-blind review: Both reviewer and author identities are con-
cealed from the other party throughout the review process. Manuscripts must not
have been published elsewhere or be currently under consideration for any other
publication. Manuscripts that closely resemble previously published articles will be
rejected.

Open Access Policy

SComS provides open access to its content on the principle that making research
freely available to the public supports a greater global exchange of knowledge.
Articles are distributed under the Creative Commons Attribution-Noncommercial
4.0 International (CC BY-NC 4.0) License.

Author Guidelines

Manuscripts should be a maximum of 30 pages in length (including the abstract
and all references, tables, figures, appendices and references). However, excep-
tions to this maximum, where duly reasoned and demonstrated, are possible.

The first page should include an abstract (between 100 and 150 words) and select-
ed keywords (e.g., social media, spiral of silence). Please remove all author names
and institutional information from manuscripts, so as to enable blinded peer
review. We recommend that manuscripts are prepared in accordance with the

6th edition of the Publication Manual of the American Psychological Association
(APAB, www.apastyle.org).



